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The share price of logistical and automotive group Imperial Holdings decreased by almost 2% on 

Tuesday to R169.22 after it reported an 8% increase in revenue to R118.8 billion for the year ended 

June 30. 

 

Operating profit increased by 3% to R6.4 billion. 

 

The group generated 42% of its revenue and 36% of its operating profit in foreign markets. This 

represents an increase of 23% in foreign revenue to R49.7 billion and 18% increase in foreign 

operating profit to R2.2 billion. 

 

Headline earnings per share declined by 3% to 1 579c and the full year dividend remained unchanged 

at 795c per share. 

 

Imperial trades in 30 different countries on five continents and the results come against the 

background of low global economic growth. 

 

In South Africa, where Imperial generates most of its income and operating profit, the group also had 

to deal with a 27% decline in the rand against the US dollar, an 8% drop in new vehicle sales, declining 

consumer confidence and rising interest rates. 

 

In the rest of Africa which represents 11% of group revenue, falling demand for commodities and 

lower oil prices impacted growth and Imperial had to deal with currency volatility and devaluation. 

 

In the Eurozone and United Kingdom (UK) the economic recovery was also slow, while low water 

levels negatively impacted the profitability of inland shipping in the first half of the financial year. 

The UK results reported in rand, benefited from the weakness of the rand against the pound. 

 

The Logistics Africa division saw growth in revenue, but operating profit slipped. Declining volumes 

were reported across many businesses in South Africa, but strong growth was reported on the rest 

of the continent. The R780 million operating profit from the rest of the continent for the first time 

exceeded that generated in South Africa. Expansion in sub-Saharan Africa continues. 

 

The Logistics International division was restructured into two sections during the reporting period, 

namely Imperial Transport Solutions and Imperial Supply Chain Solutions. The group says this “has 

improved visibility and clarity for its client base, and together with a centralised sales capability, has 

already resulted in contract gains, with opportunities for simplification and cost reduction being 

exploited.” 

 



Depressed volumes as a result of slow economic growth, increased labour costs and low water levels 

impacting inland transport was offset by contract gains and a growing contribution from the South 

American inland shipping business. 

 

The Vehicle Import, Distribution and Dealerships division saw a small increase in revenue and 

healthy 20% increase in operating profit in a very challenging market. The growth occurred across 

all three exclusive imported brands, Hyundai, Kia and Renault. The group attributes it to “an 

expeditious trade-off of volume and margin, with the latter enhanced by assistance from OEMs, price 

increases and prudent currency hedging strategies.” 

 

The division sold 81 930 new and 38 418 pre-owned vehicles during the reporting period, compared 

to 89 925 and 36 614 respectively in the previous financial year. 

 

The newly established African operations contributed positively while the Australian operations did 

well off a low base after the introduction of new brands and the establishment of the multi-franchise 

model. 

 

The Vehicle Retail, Rental and Aftermarket Parts division grew revenue by 9% while maintaining 

operating profit levels in a difficult market. New and pre-owned vehicle sales declined in South Africa 

with the ratio of pre-owned vehicles increasing as the economy tightens. After-sales parts and 

services increased operating profit by 4% from both price and volume increases as a result of the 

strong new vehicle sales in the past three years. 

 

Commercial vehicle sales in the UK grew strongly. 

 

Car rental increased its revenue and market share, supported by contract gains, despite a challenging 

and competitive operating environment. Operating profit was adversely impacted by higher accident 

costs and lower profit on disposal of the fleet compared to the prior year. 

 

The Financial Services division saw Motor Related Financial Services grow its revenue by 14% and 

operating profit by 8% despite lower vehicle sales. The group attributes this to new products and 

channels that performed well. 

 

The groups says it continues to focus on growing the leasing business via Imperial Fleet Management 

and Ariva (private leasing alliance) and building synergies within the retail motor divisions to 

leverage scale for its customers. 

 

The group does not expect an improvement in trading conditions in the short term. “We expect 

volume growth throughout our logistics operations to be subdued, and national new vehicle sales in 

South Africa to continue to decline in response to declining private consumption expenditure, rising 

interest rates and tightening credit. In addition, the volatility of the rand and the currencies in the 

countries in which we operate, and the group’s hedging policy to cover forward, will affect both our 

competitiveness and profitability.”  



 

In the logistics business Imperial expects revenue growth in all regions but a decline in operating 

profit in the rest of Africa. It expects flat revenue and a decline in operating profit in Import, Retain, 

Car Rental and Aftermarket Parts and flat revenue and operating profit in Motor-Related Financial 

Services. 

 

This it says, would translate into single digit revenue growth in FY2017 and a moderate decline in 

operating profit for continuing operations. 

 


